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Collect first-party data through
gamification & interactive content
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Qualifio enables advertisers to.
engage their audience and
collect data across all their digital channels
using interactive content,
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How does interactive
marketing help to
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them better?
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An sneak peak into
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strategy
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Why a platform?

An explanation of
our 1st Swedish
customer of why it
makes sense to use
this platform



Market insights

Impact of interactive content

[@j Increase in conversion by

grabbing consumers’ attention

80%

Decrease of cost
per lead

S

30%

average increase in website
accounts created.
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To all beer lovers!
Awaken your faste buds with our 3 NEW flavors ranging from the mildest to the mi
How spicy could you go?

Let's make a video of you trying our crisps without showing your emotiol]

Upload it and the most funny one will win one day with one of our ambassg i
#STRONGchallenge

SUBMIT A PICTURE

Interactive marketing

Campaign content

1. Be remembered
2. Getto know consumers

3. Drive sales
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1 platform to
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Create Publish Measure & Connect

50 + interactive campaigns on multiple channels ldentify consumers and get to
know them better
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Instant Wins ' el RogerlWecoms ko your Gl Stk desbb
Personality tests @ : o &
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' 52.012.345 8.598.022 3.014.589
Unique codes & <S> | a— — @; o ‘

Coupons 7 .

is)
S 7.135.337
Games ) Facebook/Instagram >

_ Landing Page
Your own games <> Iframe (Javascript)



https://qualifio.com/product/campaign-formats/jackpot/
https://qualifio.com/product/campaign-formats/personality-test/
https://qualifio.com/product/campaign-formats/memory/
https://support.qualifio.com/hc/en-us/articles/360019593419-Integration-of-external-games
https://qualifio.com/product/campaign-formats/unique-codes/

50+ Polls, votes & Tests Animated Games
First Party data interactive

campaigns formats — all 6 AL

Ranking Swiper Poll & Branching Team
Selector Memory Guess the Spot the

. word difference
Quizzes & Contests @ e jj
& . ) 5

7 .
<35> Personality Battle Checklist Gift ¢
- test guide L
. Price is
right

Contest Chrono Instant
quiz win

B+ |, _
B kL Miscellaneous

Rebus

Cumulative
points

Your own

_ o
— Runner Catcher Repeat it!
P = m § E
&

> Landing Promotional

Swi Instant Wheel of - . —_
VRS heck fortune Photos, vidéos & writing pege Popup
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Photo Video Writing Photo Unique Discount Calendar
contest contest contest Editor codes coupons

Prize draw Prediction Jackpot Shell game



https://qualifio.com/product/campaign-formats/quiz-instant-answer-check/
https://qualifio.com/product/campaign-formats/swiper/
https://qualifio.com/product/campaign-formats/sudden-death/
https://qualifio.com/product/campaign-formats/wheel-of-fortune/
https://qualifio.com/product/campaign-formats/shell-game/
https://qualifio.com/product/campaign-formats/guess-who/
https://qualifio.com/product/campaign-formats/rebus/
https://qualifio.com/product/campaign-formats/blind-test/
https://qualifio.com/product/campaign-formats/cumulative-points/
https://qualifio.com/product/campaign-formats/jackpot/
https://qualifio.com/product/campaign-formats/prediction/
https://qualifio.com/product/campaign-formats/prize-draw/
https://qualifio.com/product/campaign-formats/instant-win/
https://qualifio.com/product/campaign-formats/chrono-quiz/
https://qualifio.com/product/campaign-formats/contest/
https://qualifio.com/product/campaign-formats/quiz/
https://qualifio.com/product/campaign-formats/team-selector/
https://qualifio.com/product/campaign-formats/gift-guide/
https://qualifio.com/product/campaign-formats/checklist/
https://qualifio.com/product/campaign-formats/branching/
https://qualifio.com/product/campaign-formats/survey/
https://qualifio.com/product/campaign-formats/poll-vote/
https://qualifio.com/product/campaign-formats/swiper/
https://qualifio.com/product/campaign-formats/ranking/
https://qualifio.com/product/campaign-formats/battle/
https://qualifio.com/product/campaign-formats/personality-test/
https://qualifio.com/product/campaign-formats/repeat-it/
https://qualifio.com/product/campaign-formats/catcher/
https://qualifio.com/product/campaign-formats/runner/
https://support.qualifio.com/hc/en-us/articles/360019593419-Integration-of-external-games
https://qualifio.com/product/campaign-formats/photo-editor/
https://qualifio.com/product/campaign-formats/writing-contests/
https://qualifio.com/product/campaign-formats/video-contests/
https://qualifio.com/product/campaign-formats/photo-contests/
https://qualifio.com/product/campaign-formats/puzzle/
https://qualifio.com/product/campaign-formats/price-is-right/
https://qualifio.com/product/campaign-formats/hidden-object/
https://qualifio.com/product/campaign-formats/spot-difference/
https://qualifio.com/product/campaign-formats/guess-the-word/
https://qualifio.com/product/campaign-formats/memory/
https://qualifio.com/product/campaign-formats/calendar/
https://qualifio.com/product/campaign-formats/discount-coupon/
https://qualifio.com/product/campaign-formats/unique-codes/
https://qualifio.com/product/campaign-formats/promotional-pop-up/
https://qualifio.com/product/campaign-formats/landing-pages/
https://qualifio.com/product/campaign-formats/identification-forms/

FMCG sector benchmarks

Average yearly results of FMCG companies

4] 122345 45057

Campaigns Participations New
published participants
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Case - Nestlé

Nestle EMEA

>5 million

Participations

BMPURINA

> 60 Nesquik

Different
countries 20+




Case - Nestlé

S
Purina - Dog Smile Challenge (%)

oy For 12 weeks, we challenged dog owners to
Dentalife R

take the most ambitious picture of their pet with
a Purina Dentalife stick.

# D O G Each week, a participant was selected to win a bag

& " full of surprises, including six months of Purina
S M I LE | iy Dentalife.
CHALLENGE :
Consumer data collection

Dog's birthday

Dog's name

Dog's breed and gender
Neutered or not?

Also have a cat?




& dogsmile.be

Quel 231 l& nom S votre compagnon O

QuUOIre pottes?
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Use Facebook pixel to retarget
participants to a personalised
couponing campaign



¢ Conclusion

Quote CRM manager Nestlé Belgium ( l = &=)

Interactive content is our main source of data. It has transformed the
way we interact with our audiences. Our multiple brands create
interactive campaigns in minutes that provide us with quality data,
directly linked to our CRM system.

Last year, we collected 100,000+ segmented profiles within 20 brands.




Conclusion

Why use a platform?
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Bonnier news brand studio example

Emmentaler
adventure

To promote Emmentaler cheese,

Allt om Mat transformed Edward Blom into
a cartoon who needed to catch as much
cheese as possible in the while ducking
away from milk cans and cows

Games per person
on average
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Why use a platform?

Increase conversion rates

B Static campaign [ Interactive Qualifio widget

Fredrik Hagdahl
2.00% Head of Concept &
Design, Brand Studio pa
Bonnier News Sales

1.50%
1.00% x 6
Conversion rate
increase
0.50%
0.00%

Campaign 1 Campaign 2
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Why use a platform?

Save time and resources

B Traditional widgets [ Qualifio widget

Time (mandays) Involved resources

Fredrik Hagdahl
Head of Concept &
Design, Brand Studio pa
Bonnier News Sales



Clearon store coupons (Sweden)

Why should a
consumer do this?

1. Consumer shares dog hame and
size in Qualifio campaign

2. Automatically gets SMS with
Clearon coupon

3. Consumer goes to store for free
sample

CITYGROSSMWILLY:S

Testa
Purina® De

gratis idag!

ormationen nedan och f.

Dentdl.lf e’ De““‘UfG";Slugg'pack att

VARSAGOD!
En gratis Purina
Dentalife big-pack

-Large, Medium ellar Small (varde 49 kr)

Small hamtas ut pd Willys, Hemkop och City Gross. Medium hdmtas ut pa Willys
och Stora Coop. Large hamtas ut pa Willys. Endast 1 per hushall

Tacker varans varde

Kp 5 galler n202 1231
n i foljande butiker.
P, Hemkop eller Willys

VUl butik: Inloses av ClearOn AB.
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Wogisbioin OE | LAgBaIN | Konkakta 658

DELA
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M PURINA

ladda upp en bild pa din pélskling. Da

t halvérs férbrukning av foder.
Fyll | informationen nedan, ladda upp ditt kvitto och var med | utlottningen om en
eloktrisk lddcykel frin Friskies, varde 28.000 kr. Tivlingen aviutas den 31/10 2021.3
vinnare kommer att kontaktas direkt av oss och publiceras dven pd vir hemsida.

Nlisammans gor vi skilinad o dam som behover oss som mest
ntaktade av 033 och bidragen kommer ocksa att bil publicerade pé vir

Fdrnamn*

Efternamn*

E-mailadress*
Mobilnummer*

Har du en hund eller
katt?*

D Ja tack, sand mig garna min rabattkod pa 20%
expertrad, férslag och erbjudanden fran PURINAE
PLAN® relaterade till mitt husdjurs specifika behov och
egenskaper.

1 tack, sand mig girna expertrdd, forsl [J Ja.jag samtycker till att Nestlé Sverige AB behand
[

1 erbjudanden f IN terade ning personun

Ja, jag samt
behandlar mina person!

- i kan du fd information om har v bahand




About us

Why are they using
Qualifio?

e Library of +50 engagement formats

e NoIT/legal intervention needed for
publishing campaigns, data connections

e Collect consistent first- and zero-party
data connected to CRM, CDP, etc.

e Increase sales and generate leads

e Bring online prospects to physical stores or
foot traffic to digital channels

*
* o x
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Sales growth

Why should a consumer do all of this?

S e
T, | e

J,‘

e-couponing

Local coupon providers can be
integrated to give away coupons
that are scannable in
supermarkets. Native integrations
in Belgium, France, Sweden.

@ ClearOn

Unique code

Upload your unique code lists or
generate them for the platform to
give them away as discount codes

in campaigns or use them as an

access code to the campaign

Discount code

Put your discount codes in the
spotlight by sharing them through
the campaigns




nisite : Clearon

Valkommen till ClearEvent Jackpot!

' B Save the template

Suggest a feature
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CHEERIOS !

Go live
campaigns
- = o
chk-gff Training** Training
call survey

Example of a customer journey

Average duration: 2 months
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Fdllow-up '

Account set-up




This is a slide

Funnel

\ 4
\ e
\ 4
\"’V

Title section

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua.

Title section

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua.

Title section

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua.

Title section

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua.

©®



This is a slide

With a circle

» section

“buy two magnum th 8 B
percentage off". T L
secure instore vo
space

SMAKRABATT ipsum dolor sit amet,
- ctetur adipiscing elit.

-

Title section

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

Title section@

consectetur adipiscing elit.

Title section

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

Lorem ipsum dolor sit amet,

©®
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Voglorps @
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Vi dig kasse hér

Fies
b

Nitta alla 'uyylnrps-par for chansen alt vinna en
praktisk mij'éu&ally handlarkasse.

Ugolarp:

Yaglonps
veg?

UEL14191 §rodukier NEEar du hos: ICA Wlys, Nerkon k CRY Gross.
Ugglarps vogo hittar du how Wik, Hem b, ity Groes same uevalads ICA

Tylf i ufslagsfréjaq samt nedan uppgiﬂer. sd ar du med i févlirlgeu.

Fornar

Efternamn™

Postnummer™
Telefonnummer”

e du till varumarket Ugg
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 SPELA MED 0SS FOR CHANSENATT
VINNA GRILLAR FRAN KAMADO sumo.

SPELA MED 0SS FOR CHANSEN ATT
VINNA GRILLAR FRAN KAMADO SUMD.

Yernamnt

a1 it ren. +
SKICKA IN

liaixjofon

Dalsjofors produlter hittar du has: ica, Coop, Willys, Hembkop & City Gross




Find the differences campaign

Cereal partners

worldwide 100K

Participations : i
. You're one step closer to discovering if you're one of the kicky winner

per Campalgn Headphones/PrizeName]. Please enter the code you found on the back
Campaign in collaboration with Code Type the code
Universal, promoted via ads. 3 - 50/0
To play the game, participant Customers that
needed first to buy the product, purchased a box,
get the code inside the cereal participated to
package and upload their the campaign

receipt.




L'Oreal Cacharel “Yes | am” personality test

L'Oreal

Sampling where participants receive a
personalized sample based on the
result of their personality test

223K

Samples
distributed

b

Countries

cacharel

#YESIAMCOLLECTION

POWER IS YOURS
YOUR

Question 1/5

WHAT IS YOUR MOOD TODAY?
SELECT 3 WORDS

(] Coal| () Sensuall  [] Fresh|
() Unigue1 [ Sweet| [ Ddanger|
[ Partyyy (] ratale| [ eniln
() TeBoss| [] Busy O cute AF |
() Daring| [T Powerrmir) ) free)

NEXT QUESTION

/

@

P—

X
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ClearOn

cen U s e A

69 77 44 97 _

PCHCHTH KaB:

rVDentcmFe

DAGLIG M UNV!\PD

Fylll Informatlonen nedan och fA en gratis
Purina® DentaLife® big-pack att himta ut |
butik.

VARSAGODI

En gratis Purina
Dentalife big-pack

-Large, Medium eller Small (varde 49 kr)

WM PURINA/| Your pot, Our Passion:

Coupon
ge “ e rat I 0 n och Stora Coop. Large himtas ut pa Willys. Endast 1 per hushdll

Tacker varans varde

Small hamtas ut pd Willys, Hemkép och City Gross. Medium himtas ut pa Willys

Kupongen galler till: 2021-12-31
Loses in i foljande butiker:
CityGross, COOP, Hemkop eller Willys

\'ll butik: Inloses av ClearOn AB.




FMCG sector benchmarks

In the last 365 days our Swedish customers “l"'

1.259 +12.5 mio

Published Participations
campaigns

pal



Case - Nestlé

Infant nutrition

‘N_stle Grand Jeu Nestlé®
P\ ~ Ptit Brassé Bio Végétal

Nestis,
\>“\'\‘\’

Retrouvez des et la gamme 100% végétale”*

Nestlé® Ptit Brassé bio et NaturNes® bio sur

1. Increase brand awareness

Make sure people spend time with the Nestlé brand
so it stays top of mind

2. Identify customers

Who has a baby?

3. Personalising value exchange incentives:

Personalise based on birthdate, gender, favourite
flavours, etc.

()
()



Several campaigns throughout the year

GG Emborquoz-nous
Hr‘h\/&me dans vas plus folles aventures |

MITSPIELEN UND MIT ETWAS GLUCK
EN WEIHNACHTSGESCHENK
GEWINNEN

Baby&me

To identify &
enrich consumer profiles

Nestis,,  Grand Jeu Nestlé®
>4 > ptit Brassé Bio Végétal

Your contact details

To participate in the Grand Jeu Nestié® Ptit Brassé Bio Végétal, please complete the

Iinformation below:

Parent's name ™

Parent's first name *

Email*

Address *

Coda Postal*

City*

Baby's first name *

Baby's date of birth *

Do you have other bables? *

| have read the . | accept
the use of my personal data made in this context and | certify that | am of
legal age. "




Eucerin
Aadl

Eucerin

WHAT CARE DOES
YOUR SKIN NEED?

ALMOST THER

You have VERY LIGHT TO LIGHT, DRY TO NORMAL and DEHYDRATED
SKIN

Interactive marketing

Always-on

Interactive formats that can
stay on your website all year
to engage your consumer

E.g. Personality test by
Eucerin to offer
personalised skin advice to
consumer



FMCG market trend

From static to interactive content

Content Interaction

Dr.Oetker;
2
Dur Products

Our Recipes

— increase website traffic — people interact with the website
— resulting in behavioral data — resulting in declarative data



